
&RPSDQ\���6SHDNHU�V� /LQN�WR�-REVLWH 2WKHU�6SHFLILFV

$PD]RQ���&KDUOHV�6WHYHQV 9LUWXDO�/RFDWLRQV
:HELQDU�6HULHV�RQ�ZRUNLQJ�DW

$PD]RQ

$RQ���0RQLFD�&RXLOODUG -REV�DW�$RQ

$UDPDUN���-HQQLIHU�*RRGPDQ &DUHHUV�DW�$UDPDUN

$65&�)HGHUDO���&KDUORWWH
0H\HUHU

&DUHHUV�DW�$65&�)HGHUDO

&LVFR�6\VWHPV��,QF����6KHOE\�%HUJ &LVFR�-REV

6KHOE\�%HUJ
V�/LQNHG,Q� &LVFR
(PSOR\HH�5HVRXUFH�*URXSV�
9HWHUDQV�3URJUDPV� 0,6/

$SSOLFDWLRQ

'HORLWWH���0DJJLH�'H6KD]RU�DQG
.HYLQ�:KLULW\

&DUHHUV��5HDFK�RXW�WR�9HWHUDQ
5HFUXLWLQJ�32&� .HYLQ�:KLULW\

'HORLWWH���([SORUH�<RXU�)LW�
9HWHUDQ�7DOHQW�&RPPXQLW\

'UDIW.LQJV���-RQ�'XJJLQV
'UDIW.LQJV�-REV

*HQHUDO�0RWRUV���/RUL�/HV]F]\QVNL 2XU�&XOWXUH� &DUHHUV�DW�*0

+&$�+HDOWKFDUH���%RQQLH
*U]HV]F]DN &DUHHUV�DW�+&$

+RPH�'HSRW���&KXFN�.OXEDOO &DUHHUV�DW�+RPH�'HSRW 0LOLWDU\�3DJH

,%0���&DWKHULQH�+DUNLQV ,%0�9HWHUDQ�(PSOR\PHQW

/HLGRV���$OH[DQGHU�9HUKXOVW &DUHHUV�DW�/HLGRV
2SHUDWLRQ�093

2SHUDWLRQ�093�9LGHR

0HGWURQLF���(ULFD�6WHIIHQVRQ 0HGWURQLF�5HPRWH�&DUHHUV

2[\���%HQ�*LOOLV &DUHHUV�DW�2[\

5D\WKHRQ���$QJHOD�%URRNV�	
6RILD�-RQHV 5D\WKHRQ�-REV

5D\WKHRQ�,QWHOOLJHQFH�	�6SDFH
6NLOOEULGJH� 5D\WKHRQ�0LVVLOHV�DQG

'HIHQVH�6NLOO%ULGJH

6FKQHLGHU�(OHFWULF���$P\
'H&DVWUR &DUHHUV�DW�6FKQHLGHU�(OHFWULF

6HQLRU�$GYDQFHG�7HFKQLFDO
6XSSRUW�(QJLQHHU� '&,0

7HFKQLFDO�6XSSRUW�(QJLQHHU

7UDYHOHUV���-LP�0F0DKRQ�	�&KULV
3LOORZ 5HPRWH�&DUHHUV�DW�7UDYHOHUV

0LOLWDU\ 3DJH�
-LP�0F0DKRQ
V�/LQNHG,Q�
&KULV�3LOORZ
V�/LQNHG,Q�

7UDQVLWLRQ�7LSV

8%6���&KULV�,VROD�	�-DVRQ�3ULFH &DUHHUV�DW�8%6 9HWHUDQ
V�3DJH

8QLOHYHU���-RHO�.QLSSHO &DUHHUV�DW�8QLOHYHU

https://www.amazon.jobs/en/locations/virtual-locations
https://amazonmilitarywebinarseries.splashthat.com/
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http://cisco.com/go/vets
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https://careers.draftkings.com/jobs/
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https://careers.homedepot.com/
https://careers.homedepot.com/career-areas/military/
https://www.ibm.com/us-en/employment/veteran_talent/
https://careers.leidos.com/
https://www.leidos.com/operation-mvp
https://www.youtube.com/watch?v=8F2YipJGF3c
https://medtronic.eightfold.ai/careers?pid=11294576&remote=yes
https://www.oxy.com/careers/
https://careers.rtx.com/global/en/home
https://raytheon.avature.net/MilitaryInternProgram?jobId=4101
https://raytheon.avature.net/MilitaryInternProgram?jobId=4101
https://raytheon.avature.net/skillbridgeinternship?tags=skillbridge&jobId=4602&source=Other
https://raytheon.avature.net/skillbridgeinternship?tags=skillbridge&jobId=4602&source=Other
https://www.se.com/us/en/about-us/careers/overview.jsp
https://www.se.com/ww/en/about-us/careers/job-details/senior-advanced-technical-support-engineer/007NZ6/
https://www.se.com/ww/en/about-us/careers/job-details/senior-advanced-technical-support-engineer/007NZ6/
https://www.se.com/ww/en/about-us/careers/job-details/dcim-technical-support-engineer/007HTD/
https://www.se.com/ww/en/about-us/careers/job-details/dcim-technical-support-engineer/007HTD/
https://careers.travelers.com/job-search-results/?keyword=remote
https://careers.travelers.com/military/
https://www.linkedin.com/in/jfmcmahon/
https://www.linkedin.com/in/chrispillow/
https://careers.travelers.com/2020/04/17/transitioning-to-a-civilian-career-with-ease/
https://www.ubs.com/global/en/careers.html
https://www.ubs.com/global/en/our-firm/our-culture/diversity-and-inclusion/veterans.html
https://www.unilever.com/careers/


About Unilever

ACP Remote Work Symposium

16/03/2022



3RI�SJ�XLI�[SVPHŜW�PEVKIWX�
consumer goods companies, 
[IŜVI�HVMZIR�F]�SYV�TYVTSWI�XS�

make sustainable living 
commonplace



A large global business

25m
Around

retail outlets in our 
distribution chain

2.5bn
people use our 
products every

58%
of turnover in 

emerging markets

190
Available in over

countries

2020 turnover 

Ű���FMPPMSR

Second
Largest advertiser globally



With strong brands with purpose

14 of the top 

50
consumer goods 

brands

13
brands with 
turnover of 

SZIV�Ű��FMPPMSR

400
Over

brands



;I�QEOI�QER]�SJ�XLI�[SVPHŜW�favourite brands



149,000
employees

93%
of our 

leaders are 
local

50/50
gender balance in 

management 
(female/male)

#1
FMCG graduate 

employer 
of choice in 54 countries

Powered by our people



1.3bn
people helped to 

improve their health 
and hygiene since 2010

100%
renewable grid 

electricity 
globally

67%
of agricultural raw 

materials 
sustainably sourced

2.63m
women empowered

Zero
non-hazardous 
waste to landfill 

across our factories

Using our scale for good

52%
Reusable, recylable

or compostable 
plastic packaging



Leaders in sustainable business



Our Vision is to be the global leader in 
sustainable business. We will demonstrate 
how our purpose-led, future-fit business 
model drives superior performance, 
consistently delivering financial results in 
the top third of our industry.

Our strategy: the Unilever Compass



Multi-stakeholder Model

Consumers

Suppliers & 
Business Partners

Shareholders

Customers

Society

Our People

Planet

Strategic Choices and Actions

Hygiene Skin care Prestige beauty  Functional nutrition Plant-based                                                                 
foods

Build further scale in USA,                                           
India and China 

Leverage emerging                                                  
market strength

Accelerate pure-play and                          
omnichannel eCommerce

Develop eB2B                                                        
business platforms

Drive category leadership                                   
through shopper insight

Unlock capacity through agility 
and digital transformation

Be a beacon for diversity, 
inclusion and values-based 

leadership

Build capability through                                      
lifelong learning

Improve the health                                                          
of the planet

-QTVSZI�TISTPIŜW�LIEPXL����������������������������������
confidence and wellbeing

Contribute to a fairer, more                               
socially inclusive world

Win with differentiated science 
and technology

2. Win with our brands as a force for good, powered by purpose and innovation 

1. Develop our portfolio into high growth spaces

3. Accelerate in USA, India, China and key growth markets

4. Lead in the channels of the future

5. Build a purpose-led, future-fit organisation and growth culture

Operational Excellence through the 5 Growth Fundamentals

1 Purposeful 
Brands 2 Improved 

Penetration 3 Impactful 
Innovation 4 Design For 

Channel 5 Fuel For 
Growth

Our Vision is to be the global leader in 
sustainable business. We will demonstrate 
how our purpose-led, future-fit business 
model drives superior performance, 
consistently delivering financial results in 
the top third of our industry.

Multi-year Financial Framework

Competitive 
growth

Profit 
growth

Cash generation Top 1/3 TSR



Win with our brands as a force for good, powered by purpose and innovation

Supported by: Ű��FMPPMSR�'PMQEXI�
�2EXYVI�*YRH

Climate 
action

Protect and 
regenerate nature

Waste-free 
world

Halve food waste in our operations by 
2025

Maintain zero waste 
to landfill in our 
factories

Improve the health of the planet

Net zero emissions from all our products 
from sourcing to point of sale by 2039

Halve greenhouse gas impact of our 
products across the lifecycle by 2030

Zero emissions in our operations by 2030

Replace fossil-fuel derived carbon with 
renewable or recycled carbon in all our 
cleaning and laundry product 
formulations by 2030

Share the carbon footprint of every 
product we sell 

Deforestation-free supply chain in palm 
oil, paper & board, tea, soy and cocoa by 
2023

Help protect and regenerate 1.5 million 
hectares of land, forests and oceans by 
2030

100% sustainable sourcing of key 
agricultural crops

100% of our ingredients will be 
biodegradable by 2030

Empower farmers and smallholders to 
protect and regenerate farm 
environments

Implement water stewardship 
programmes in 100 locations in water-
stressed areas by 2030

50% virgin plastic reduction by 2025, 
including an absolute reduction of 
100,000 tonnes

25% recycled plastic by 2025

Collect and process more plastic than we 
sell by 2025

100% reusable, recyclable or compostable 
plastic packaging by 2025



-QTVSZI�TISTPIŜW�LIEPXL��GSRJMHIRGI�ERH�[IPPFIMRK

Positive nutrition Health and wellbeing

Take action through our brands 
to improve health and 
wellbeing and advance equity 
and inclusion, reaching 1 billion 
people per year by 2030. 

We will focus on: 
� Gender equity
� Race and ethnicity equity
� Body confidence and self-

esteem
� Mental wellbeing
� Hand hygiene 
� Sanitation
� Oral health
� Skin health and healing

Ű��FMPPMSR�ERRYEP�WEPIW�JVSQ�
plant-based meat and dairy 
alternatives by 2025-2027

Double the number of products 
sold that deliver positive 
nutrition by 2025

70% of our portfolio to meet 
WHO-aligned nutritional 
standards by 2022 

95% of packaged ice cream to 
contain no more than 22g total 
sugar per serving by 2025

95% of packaged ice cream to 
contain no more than 250 kcal 
per serving by 2025

85% of our Foods portfolio to 
help consumers reduce their 
salt intake to no more than 5g 
per day by 2022

Win with our brands as a force for good, powered by purpose and innovationWin with our brands as a force for good, powered by purpose and innovation



Equity, diversity 
and inclusion

Contribute to a fairer, more socially inclusive world

Achieve an equitable 
and inclusive culture by eliminating 
any bias and discrimination in our 
practices and policies

Accelerate diverse representation at 
all 
levels of leadership

5% of our workforce to be made up 
of people with disabilities by 2025

7TIRH�Ű��FMPPMSR�ERRYEPP]�[MXL�
diverse businesses worldwide by 
2025

Increase representation 
of diverse groups in our advertising

Raise living 
standards

Ensure that everyone who directly 
provides goods and services to 
Unilever will earn at least a living 
wage or income by 2030

Help 5 million small and medium-
sized enterprises grow their business 
by 2025

Future
of work

Help equip 10 million young people 
with essential skills by 2030

Pioneer new models to provide our 
employees with flexible employment 
options by 2030

Reskill or upskill our employees with 
future-fit skills by 2025

Win with our brands as a force for good, powered by purpose and innovation



Our responsible business fundamentals

Safety 
at work

Employee 
wellbeing

Safeguarding 
data

Responsible
innovation

Responsible advertising 
and marketing

Business 
integrity

Engaging with 
stakeholders

Responsible 
taxpayer

Product safety
and quality 

Committed to 
transparency 

Equity, diversity 
and inclusion

Contribute to a fairer, 
more socially inclusive world

Achieve an equitable 
and inclusive culture by 
eliminating any bias and 
discrimination in our 
practices and policies

Accelerate diverse 
representation at all 
levels of leadership

5% of our workforce to 
be made up of people 
with disabilities by 2025

7TIRH�Ű��FMPPMSR�
annually with diverse 
businesses worldwide by 
2025

Increase representation 
of diverse groups in our 
advertising

Raise living 
standards

Ensure that everyone 
who directly provides 
goods and services to 
Unilever will earn at 
least a living wage or 
income by 2030

Help 5 million small and 
medium-sized 
enterprises grow their 
business by 2025

Future
of work

Help equip 10 million 
young people with 
essential skills by 2030

Pioneer new models to 
provide our employees 
with flexible 
employment options by 
2030

Reskill or upskill our 
employees with future-
fit skills by 2025

-QTVSZI�TISTPIŜW�LIEPXL��
confidence and wellbeing

Positive
nutrition

Health and 
wellbeing

Take action through our 
brands to improve 
health and wellbeing 
and advance equity and 
inclusion, reaching 1 
billion people per year 
by 2030. 

We will focus on: 
� Gender equity
� Race and ethnicity 

equity
� Body confidence and 

self-esteem
� Mental wellbeing
� Hand hygiene 
� Sanitation
� Oral health
� Skin health and 

healing

Ű��FMPPMSR�ERRYEP�WEPIW�
from plant-based meat 
and dairy alternatives 
by 2025-2027

Double the number of 
products sold that 
deliver positive nutrition 
by 2025

70% of our portfolio to 
meet WHO-aligned 
nutritional standards by 
2022 

95% of packaged ice 
cream to contain no 
more than 22g total 
sugar per serving by 
2025

95% of packaged ice 
cream to contain no 
more than 250 kcal per 
serving by 2025

85% of our Foods 
portfolio to help 
consumers reduce their 
salt intake to no more 
than 5g per day by 2022

Win with our brands as a force for good, powered by purpose and innovation

Improve the health 
of the planet

Net zero emissions 
from all our products 
from sourcing to point 
of sale by 2039

Halve greenhouse gas 
impact of our products 
across the lifecycle by 
2030

Zero emissions in our 
operations by 2030

Replace fossil-fuel 
derived carbon with 
renewable or recycled 
carbon in all our 
cleaning and laundry 
product formulations 
by 2030

Share the carbon 
footprint of every 
product we sell 

Supported by: Ű��FMPPMSR�'PMQEXI�
�2EXYVI�*YRH

Climate 
action

Protect and 
regenerate 

nature

Deforestation-free 
supply chain in palm 
oil, paper & board, tea, 
soy and cocoa by 2023

Help protect and 
regenerate 1.5 million 
hectares of land, 
forests and oceans by 
2030

100% sustainable 
sourcing of key 
agricultural crops

100% of our ingredients 
will be biodegradable 
by 2030

Implement water 
stewardship 
programmes in 100 
locations in water-
stressed areas by 2030

Waste-free 
world

50% virgin plastic 
reduction by 2025, 
including an absolute 
reduction of 100,000 
tonnes

25% recycled plastic by 
2025

Collect and process 
more plastic than we 
sell by 2025

100% reusable, 
recyclable or 
compostable plastic 
packaging by 2025

Halve food waste in 
our operations by 2025

Maintain zero waste 
to landfill in our 
factories

Empower farmers and 
smallholders to protect 
and regenerate farm 
environments

Respect human rights

Respect and promote human rights and the effective implementation of the UN Guiding Principles, and ensure compliance with our Responsible Sourcing Policy



Making sustainable living commonplace

https://youtu.be/Ug1NOaq483g

https://youtu.be/Ug1NOaq483g
https://youtu.be/Ug1NOaq483g


For more information go to 
unilever.com/planet-and-society

and 

Jobs and Careers at Unilever

https://careers.unilever.com/


Thank you



The leadership, integrity, and excellence that those who have  
served bring to everything they do is vital to our ability to make the 
YQTNF�UCHGT��JGCNVJKGT��CPF�OQTG�GHƂEKGPV�

We're proud that more than 8,500 of our employees are veterans, and since 2018, Leidos has hired over 12,000 veterans 
CPF�OKNKVCT[�URQWUGU��;QW�UGGM�VJG�JQPQT�QH�UGTXKEGtJGNRKPI�QTICPK\CVKQPU�CPF�CIGPEKGU�KPENWFKPI�VJG�&Q&��&+5#��CPF�
CNN�DTCPEJGU�QH�VJG�7�5��OKNKVCT[�RTQVGEV�YJCVoU�OQUV�KORQTVCPV��;QWoNN�ƂPF�KV�CV�.GKFQU��C�INQDCN�UEKGPEG�CPF�VGEJPQNQI[�
UQNWVKQPU�NGCFGT�YQTMKPI�VQ�UQNXG�VJG�YQTNFoU�VQWIJGUV�EJCNNGPIGU�KP�VJG�FGHGPUG��KPVGNNKIGPEG��EKXKN��CPF�JGCNVJ�OCTMGVU��
1RGTCVKQP�/82tQWT�GPVGTRTKUG�YKFG�KPKVKCVKXG�CKOGF�CV�JKTKPI��VTCKPKPI��CPF�UWRRQTVKPI�XGVGTCPU�CU�VJG[�GPVGT�VJG�
EKXKNKCP�YQTMHQTEGtKU�C�VJTKXKPI�EQOOWPKV[�DWKNV�VQ�RTQXKFG�QPIQKPI�ECTGGT�FGXGNQROGPV��QRRQTVWPKVKGU��CPF�HQTWOU�VQ�
OCMG�[QWT�VTCPUKVKQP�OGCPKPIHWN��XCNWCDNG��CPF�UWEEGUUHWN� 

.GV�1RGTCVKQP�/82�JGNR�[QW�LQKP�VJG�TCPMU�CV�.GKFQU�

Find your  
next challenge



�������.GKFQU��#NN�TKIJVU�TGUGTXGF��6JG�KPHQTOCVKQP�KP�VJKU�FQEWOGPV�KU�RTQRTKGVCT[�VQ�.GKFQU���+V�OC[�PQV�DG�WUGF��TGRTQFWEGF��FKUENQUGF��
QT�GZRQTVGF�YKVJQWV�VJG�YTKVVGP�CRRTQXCN�QH�.GKFQU���.GKFQU�%TGCVKXG���������

FOR MORE INFORMATION:

NGKFQU�EQO�OXR�LQKP  |  JKTGXGVU"NGKFQU�EQO

WE ARE SEARCHING FOR QUALIFIED CANDIDATES WITH A VARIETY OF EXPERIENCE  
IN THE FOLLOWING AREAS:

 f #KTDQTPG�+54�%QNNGEVKQP

 f $KQOGFKECN�4GUGCTEJ�CPF�.KHG�
5EKGPEGU

 f %$40'�9/&�CPF�'OGTIGPE[�
Management

 f %+�*7/+06�6TCFGETCHV�5WRRQTV

 f %KXKN���'NGEVTKECN�'PIKPGGTKPI

 f %[DGTUGEWTKV[���+PHQTOCVKQP�
#UUWTCPEG

 f 'PGTI[���2QYGT���0WENGCT�
'PIKPGGTKPI

 f )GQURCVKCN���+OCIGT[�#PCN[UKU

 f *GCNVJECTG�+6���'NGEVTQPKE�*GCNVJ�
4GEQTFU

 f *GNR�&GUM���+6�5WRRQTV

 f .KPIWKUVKEU���%WNVWTCN�#PCN[UKU

 f .QIKUVKEU���5WRRN[�%JCKP�
Management

 f 0CVKQPCN�5GEWTKV[���2TQVGEVKXG�
5GTXKEGU

 f 2TQLGEV���2TQITCO�/CPCIGOGPV

 f 4GUGCTEJ���&GXGNQROGPV

 f 5+)+06�#PCN[UKU���4GRQTVKPI

 f 5QHVYCTG�&GXGNQROGPV���
'PIKPGGTKPI

 f 5[UVGOU�'PIKPGGTKPI�CPF�
+PVGITCVKQP

 f 6TCKPKPI���/QFGNKPI���5KOWNCVKQP

Leidos is consistently named  
CU�C�6QR�'ORNQ[GT�HQT�8GVGTCPU�
CPF�/KNKVCT[�5RQWUGU�

+ORQTVCPV�YQTM� 
on the front lines of the world's  
most challenging markets
(QT�PGCTN[����[GCTU�.GKFQU�JCU�DGGP�YQTMKPI�JCPF�KP�JCPF�YKVJ�QWT�EWUVQOGTU�VQ�OCMG�VJG�YQTNF�UCHGT��JGCNVJKGT��
CPF�OQTG�GHƂEKGPV�VJTQWIJ�VGEJPQNQI[��GPIKPGGTKPI�CPF�UEKGPEG��1WT�GZRGTKGPEG�URCPU�C�ITQWR�QH�FKXGTUG�
OCTMGVU��GCEJ�QH�INQDCN�KORQTVCPEG��6CMKPI�VJKU�GZVGPUKXG�GZRGTKGPEG�YG�CTG�FGNKXGTKPI�VJG�PGZV�IGPGTCVKQP�QH�
CIKNG��KPVGITCVGF�UQNWVKQPU�PGEGUUCT[�HQT�VQFC[oU�TCRKFN[�EJCPIKPI�GPXKTQPOGPV��



SOLVE SOMETHING IMPORTANT
Important work never stops. That’s why Leidos employees wake up every morning to solve important problems for our 
EWUVQOGTU��1WT�OKUUKQP�KU�VQ�OCMG�VJG�YQTNF�UCHGT��JGCNVJKGT��CPF�OQTG�GHƂEKGPV�YKVJ�+6��GPIKPGGTKPI��CPF�UEKGPEG��9GoTG�
driven by the impact and legacy of our work. Choose Leidos, and let’s solve something important.

THE CORE CAPABILITIES 
at the heart of our enterprise

Our technical core capabilities underpin the work we do for our 
customers and are supported by our enabling technologies.

ENABLING TECHNOLOGIES

THE MARKETS WE SERVE
CIVIL
Modernizing infrastructure, 
systems, and security for 
both government and 
highly-regulated commercial 
customers looking for 
transformative solutions in 
mission IT, security, software, 
engineering, and operations. 

HEALTH
From conducting 
groundbreaking research that 
ƂIJVU�FKUGCUGU�VQ�QRVKOK\KPI�
electronic health records, 
Leidos revolutionizes patient 
care in commercial and 
government organizations.   

DEFENSE
9G�RTQXKFG�INQDCN�EWUVQOGTU�
with an innovative portfolio 
of secure, seamless systems, 
solutions, and services for 
multi-domain dominance and 
informed decision making in 
every environment.  

INTELLIGENCE
9G�WUG�EWVVKPI�GFIG�
technology and capabilities to 
support our customers’ critical 
missions and defend against 
evolving threats around the 
world.

Secure, Rapid Software   |   Trusted AI/ML
Full-Spectrum Cyber   |   Rapid Prototyping & Manufacturing

CYBER OPERATIONS
9G� WUG� KPVGNNKIGPV� CWVQOCVKQP� CPF� #+�/.�
driven analytics, combined with our experience 
in detecting and mitigating complex security 
breaches and threat actors, to deliver cyber 
solutions that protect and defend the nation’s 
largest and most attacked mission-critical networks 
and cyber-physical systems.

DIGITAL MODERNIZATION
9G� FGXGNQR� OKUUKQP�HQEWUGF� UQNWVKQPU� VQ� CEEGN�
erate our customer’s digital transformation 
objectives by delivering resilient enterprise IT 
solutions and managed services that leverage 
trusted AI and full-spectrum cyber to decrease 
burdens and vulnerabilities in complex IT 
operations.

INTEGRATED SYSTEMS
Built on the foundations of agility, modularity, 
extensibility, and open standards, we deliver high-
performing hardware and software systems to solve 
challenges in an array of specializations, including 
UGPUQTU��XKTVWCN�VTCKPKPI��ECTIQ�KPURGEVKQP�DCIICIG�
handling, autonomous unmanned systems, space, 
hypersonics, and strike systems.

MISSION SOFTWARE SYSTEMS
Through disciplined processes, common tools, 
reusable frameworks, automation, collaboration, 
and domain expertise, our mission software 
systems are designed to deliver secure, mission 
quality software at Silicon Valley speed.

MISSION OPERATIONS
Enabled by enhancing technology and agile, 
ƃGZKDNG�� CPF� UECNCDNG� RTQEGUUGU�� YG� NGXGTCIG�
our in-depth domain knowledge and mission 
WPFGTUVCPFKPI� VQ� RTQXKFG� GHƂEKGPV� UQNWVKQPU�
that are secure and resilient, and support our 
customer’s critical missions.



WORKFORCEMARKETS

FOR MORE INFORMATION 

leidos.com   |   leidos.com/contact

© 2021 Leidos. All rights Reserved.  |  20-Leidos-0220-21441    |   19-0084

CONNECTED WORKFORCE

92%
Domestic

$3.0B
CIVIL

2020
$12.3B
REVENUE

$4.7B
DEFENSE*

$2.6B
INTELLIGENCE

$2.0B
HEALTH

20%
Employees  
are Military  

Veterans

1.2K
Employees  
with PhDs

8.1K
Employees with 
Master’s Degrees

38%
Employees working  
at customer sites

KEY STATISTICS

43,000��� 
employees worldwide

Operation MVP is our company-wide initiative  
to hire, train, and support returning veterans.

Leidos is well positioned for growth, with subject 
matter experts operating all over the world.  

Reston, Virginia
Headquarters  
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engineering problems for our customers and deliver high-technology, mission-critical services and solutions. We are 
focused on the future of advanced innovation.

DYNETICS

HONORS

53%
Top Secret  
and above

20k
Cleared 

Employees

32%
Secret
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Our business is aligned into three reportable segments (Defense Solutions, Civil 
and Health). Included in our Defense Solutions segment are the defense and 
intelligence markets, which are economically similar in nature.
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